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YouTube Marketing - Overview

Launched in May 2005, YouTube allows billions of people to discover, watch and
share originally -created videos. YouTube provides a forum for people to connect,
inform, and inspire other s across the globe and acts as a distribution platform for
original content creators and advertisers large and small.
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Salient Features of YouTube

YouTube is no I onger a new media platform,

1 YouTube has more than 1 billion users

1 Every day people watch hundreds of millions of hours on YouTube and generate

billions of views

THANKS FOR READING i VISIT OUR WEBSITE
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1 The number of hours people are watching on YouTube each month is up 50% year over
year

300 hours of videos are uploaded to YouTube every minute
~60% ofacreator 6 s vi ews comes from outside their hom
YouTube is localized in 75 countries and available in 61 languages

Half of YouTube views are on mobile devices
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More than a million advertisers are using Google ad platforms, the majority of which
are small bus inesses

The YouTube Advantage

From a business point -of-view, YouTube Marketing has introduced new.techniques
that many businesses aren't yet exploiting. The following YouTube-guide will walk
you through these opportunities for market.i

Assess different ways you can use YouTube for marketing.
Using YouTube to inform and educate your audience.
Researching video content ideas.

Using YouTube to support conversion.

Leveraging the YouTube community to.promate your video.

Branding your YouTube channe®. |.
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Increasing your reach and visibility.

Important Pointsto Note

You can keep your focus.on the following points to become a YouTube rock -star 1T

1 You need to capture the curiosity of video consumers by creating unconventional
content.

1T Youwuodl need t o ensdiscoverableour video i s
7. Consider joining hands with YouTube celebrities to enlist already curated audiences.
T + Always ensure that the video links back to your website and includes a call -to-action.

Finally, make sure to be consisten t with regular postings to the YouTube channel.

YouTube Marketing - Creating an Account

Creating a YouTube account is free, quick, and painless. To create a YouTube
account, just submit some basic information and create a username and password.
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Noneedto add your street address or phone numbge¢
card.
The following figure shows how to create a
Create your Google Account
MName
One account is all you need F L
One free account gets you into everything Google.

Choose your username

GCGMmERoO L » > €

Create a password

Confirm your password

—_— e
L L d WILTT il

Swibtch between devices, and pick up wherever you left off.
Birthday

Maonth

4k
1

Gender

4k

lam...

Mobile phone

- -+

Your current email address

Location

Indila {HTE)

Ak

If you already have a Google account, a default account is already created with that
signin.ionformation. I n case you dondt have
YouTube account by following the steps given below.

. Go'to YouTube.com and click the Sign Up link. The Sign Up link is at the top -right of
the page. This link takes you to the Create Your YouTube Account page.

1 Enter your e -mail address and a password. You must enter a valid e -mail address to

register.

1 Re-type Password and Username fields.

THANKS FOR READING i VISIT OUR WEBSITE
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1 Inthe Location drop -down list, select the country where you live, then enter your postal
code. This is required only for citizens of the United States, United Kingdom, and

Canada.

1 Click to select your gender and enter your date of birth. No one under the age of 13 will

be given permission by YouTube to create an account.

1 Type the characters (letters and numbers) from the colored box into the Word Verification
field. | f y decharaaters) click the Ned Imige link next to the box to view.a

different image and color scheme.

1 Check or uncheck the next box. (Let others find my channel on YouTube if they-have my

email address) This gives you some control over who sees your videos.
1 Check the Terms of Use, Privacy Policy box after you read all the legalese.

1 Click the Create My Account button. If you leave any fields empty or. if you choose a

username thatos taken al ready;, YouTube refres

identifying th e fields that need to be corrected before you can'register.

After filling all the details, you get a Gmail account.through which you would have
access to YouTube also.

YouTube Marketing < - Create Creative Video

Ready to grow and sustain a loyal audience on YouTube? Start with a Creative
foundation and strong, workable ideas.

When deciding what content will work best on YouTube, this is a great list of ideas
or questions to ask yourself before the creation process begins.

1 Shareable T~ ~Wi Il ' vi ewers share your videos?
1 Conversational 1 | s there an el ement of speaking

1 Interactive /T Can the audience interact with the

9 Consistent T Are there consistent el ements to each

1 Targeted T | s

91 Discoverable T Wi | | viewers discover your videos
1 Accessible T Can a new Vviewer appreciate every
1 Sustainable 7 | f your audience |l oves it, can you

7 Collaborati veT | s there space for guests in your

www.educatererindia.com
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COMPILED BYGAUTAM SINGH

7 Inspired T Are your videos coming from a place of
|l f your content idea passes the test, it ds
use to capture the video. Choices include everything from y our mobile phone, a
webcam, a handheld camcorder, or software that captures activity on your
computer.

Youdl I al s o wa n tif you ars @y coptortableEon eamera, it will help
keep the flow of 1the video moving and make
points.
Now i1itds time t.o. record your footage. Once
perform whatever tasks you must to set up and prepare, then record the video.
Capture multiple takes and more footage t hj
film in good light and speak loudly and clearly.
The following screenshot shows an interface of the Movie Maker tool.

My Movie - Movie Maker
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Once captured, youol |l need to transfer the
editing purposes or to your computer so that you may use your editing softw are of
choice. From t her e, youdl |l have infinite n

your video, add music, cut and clip, and finally publish and promote on YouTube!

YouTube Marketing - Creating a Channel

The first step in creating your YouTube channel is selecting a channel name . This
name may live with your channel forever so make sure that resonates with your
branding. Does it clearly communicate your channel concept? Does it relate to the

other names of your social media channels?

Create a new channel

Upload videos
Name your channel Upioad public and private videos 10 your new channel
b2x Sample Chanre]
Select 8 Category $ Join the conversation

Comment on videos using your channel name

. Al across Google
-2 Your new channel comes with a Google* page

Your new charnel comes with a Google+ page

| agree 1o the Pages Torms

To begin, go to YouTube and sign inwith'your Google account, Go into settings (the

wheel icon fowund:1n the menu at the top r
steps which give you the‘option to create or rename your channel and see your
channelID.Once youodve taken this important first

Vebe b=y U v Vg

There are some account settings that you may want to update straightaway, like
conne cting your social media accounts, setting privacy levels for your videos, and
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deciding how you'd like to receive notifications. Also, in order to enable features
|l i ke custom t humbn a ivdrifg younclwaaonél with Gaogleot t o

Channel Description Box

The YouTube description box might be the most undervalued player on your video
marketing team. Many brands, vloggers, business channels, and other less
formally produced channels will skip the desc ription box as unnecessary or simply
not worth the energyé so wrong!

Truth is, the description box is a crucial player in your YouTube marketing strategy
because its contents (along with your titles, tags, and captions) help YouTube-to
determine if and whe re your videos rank on search or as related videos.

The description box is shown in the following screenshot.

v Youhave addec a channel 10 your account!

0 sudscriDers B Video Vanager

b2k Sample Channel

CHANNIL DESCRPTION

Part Of D oscrDtion aooears tlsewlere On YouTude. Loarn mons

Your channel description is shown on the above tab and gives viewers a short
overview of what they can expect from your channel. It also shows up when users
mouse overyour channel icon on a watch page. You can include u p to one thousand
characters and add links too.

On the upload page, youdl Il have your first
a new video. You can always add this later but ideally, your description should be
written before the video is made public.

The first 5 lines are essenti al for two reas

THANKS FOR READING i VISIT OUR WEBSITE
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1 The first two lines of the description box are displayed next to your video in search and
when posted on social media.

1 The first 5 lines of the description are included beneath your video but above the oOr edqg
moreo tab.

Always include a link to your website in the first two lines. Beyond that, the
description box should be an index to related content, but not a dump for every
web | ink where youbve ever had an afdf.ili-ate

Use all of those 1000 characters you are allowed! Write 100 - 200 words in addition
to your first 5 lines and your social media & related links. That will easily- bring
your word count up to 300 and show Google that you have a meaty product.

Descriptions should be optimized for search so be sure to place:your main keywords
in the description box at 1  -2% saturation. You can also use related keywords in
the description to try and rank for more terms.

Setup Channel Background

You can design your own YouTube profile and customize it in a variety of ways. If
you design your YouTube 'page, it will real/l
easy process.

It can be easily” done by following the step
1 Goto Add Channel Art
1 The screen will have your profile-picture and a blank box behind it.

1 On the box will be'arsmaller'box that says "Add Channel Art." Click on it and a new page
will load.

The following'screenshot shows the "add channel art" option in the window.

v Youhave sdded a channel 10 your scocunt!

bZk Sample Channel

CHANNEL DESCRPTION

THANKS FOR READING i VISIT OUR WEBSITE
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Select a photo. At the center of the screen
from your computer. o6 Select the box @#dofgoura w
pictures.

Channel art

Upload photos Your photos Gallery

 Salact & phots trom your computer

Scroll through the pictures,/and once you find the picture you want to use as your
background, double -click itito save it. Set  the photo as background. Click the blue

0Sel ect o bwutst on on t he bottom of t he SCcCree

YouTube channel background.
The recommended size is 2560%1440 pixels and can be no larger than 4 MB.

The minimum width is 2048x1152 pix . This is the "safe area," where text and logos
are.guaranteed not to be cut off when displayed on different devices. The maximum
width is 2560x423 pix. This means that the "safe area" is always visible; the areas

to each side of the channel art are visibl e depending on the

YouTube Marketing - Channel Branding

Your channel is like a storefront. Give it the right look to show off your style, and
brand it like a pro.

Focus on the content

www.educatererindia.com
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Your brand should correspond to the
convey the essence of what viewers can expect to see now and in the future.

Keep it familiar

Branding should represent your channel
It should communicate your channel 0s

expect. Keep it simple. Make sure all of your videos, including your channel trailer,
align with your branding.
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Make it discoverable

Branding should make it easier for viewers to find your videos and channel. Tag
your videos using consistent metadata (text -based information such as titles or
themes) and post your v ideo or channel across social media platforms. This will
help viewers find your channel more easily when they search for it.
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Inaddi tion to the above tips, itds I mportant
and visual identity across the entire channel. Three branding tips that are critical
include T

1 Ensuring that every video has your watermark.

1 Ensure that your YouTube Channel Ico n is properly branded (with your logo or
headshot).

1 Ensure that your branding is represented in the Channel Art on YouTube.

Create Video Thumbnails

Video thumbnails let people see a quick snapshot of your video. After your video is
finished uploading, you' Il be able to choose a thumbnail from the default three
options YouTube automatically generates. To select the one that you'd like to use,
simply click the thumbnail and click save changes.

/o A Semngs /" Uancements d oo BB acratons O conn @ seevesnce .

Buffalo Chicken Totchos Concel

Buffalo Chicken Totchos

OO IyOutie D/ XSO, Ory

Here's how to change a thumbnail at any tim

1 Go to.your.channel Video Manager.

1 Click Edit.for the corresponding video you'd like to change.

Custom video thumbnails

If your accountis verified and in good standing, you may have the ability to upload
custom thumbnails for your video uploads.

Uploading custom thumbnails
To upload a custom thumbnail when you upload a video, follow the following steps.

1 Record or upload your video.

THANKS FOR READING i VISIT OUR WEBSITE
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1 At the end of the video processing stage in the upload interface, you will see an option

to choose a Custom thumbnail under the "Video thumbnails" section.

To upload a custom thumbnail for an existin
1 Go to your channel Video Manager.
1 Locate a vide o and click the Edit button.
1 Click the Custom thumbnail button and upload a thumbnail.

1 Once the thumbnail is uploaded, don't forget to click the "Save Changes" button.

Your custom thumbnail image should be as large as possible, as the image will also
be us ed as the preview image in the embedded player.

We recommend your custom thumbnail s 1T
1 Have a resolution of 1280x720 (with minimum width of 640 pixels).
1 Be uploaded in image formats such as .JPG, .GIF, .BMP, or .PNG.
1 Remain under the 2MB limit.
1 Trytousea 16:9 aspect ratio as it's the most.used.in YouTube players and previews.

YouTube Marketing - Create Video Playlists

Imagine that your channel is like an-online store, with well -organized, smartly -
curated displays that showcase your different types of cont ent. Whether you create
videos with different themes oryou curate videos from others, keep your collections
organized with playlists and sections to get people to watch more of your channel

and communicate why they should subscribe.

Collecting and sharing " videos from across YouTube on your channel can also help
you offer even more value to your fans, and establish your reputation as a
trendsetter.

A playlistis an-ordered list of videos that you create, often with a specific theme

i.e..a YouTube Food Chann e | may be sorted by oBreakf a
Recipesod6 playlists. The items in a playlist
or other channels.

www.educatererindia.com
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Games with floor exercise gold

Add to

| dal of the Rio Games, and fourth gold, taking the top spc

Watch Later

Create new playlist

Either way, playlists can help you pesition yourself as a trendsetter, introducing
your fans to more of what they love.

Pl aylists can 'showcase your channel s perso

Great playlists can increase watch time an d create another asset that will appear
in search results, andin.suggested videos. You can even make a playlist around a

big or current event, |l i ke the Ol ympics or

that resonates with your viewers. If your channel fea tures multiple hosts or
personalities, you can use playlists to give each host their own space, too.

To determine” the best way to create and/or delete your playlists,
visit:. hittps://support.google.com/youtube/answer/57792?rd=1

Then, select the instructions that correspond to the operating system that you are
using.

YouTube Marketing - Video Sharing

There are several ways to share a video on YouTube. As YouTube instructs, start
watching a video and click Share under the video. Three tabs will open with
di fferent sharing options. Letds discuss

THANKS FOR READING i VISIT OUR WEBSITE

t

h

na

es

[ds)


http://www.educatererindia.com/
https://support.google.com/youtube/answer/57792?rd=1

COMPILED BYGAUTAM SINGH STUDY MATERIAIDIGITAL MARKETING 0 7830294949

Share Tab

I n this tab, youdll see a |ink that you can
email message.

f Statat T To | ink to a specific part of the video,
before you copy the link. For example, to start the video at 2 minutes and 30 seconds,
check the box and enter 02:306.

1 Socialnetworks 1T Cl i ck on a soci alFacabedkWwittek to share'the ( e . ¢

video there.

Embed Tab

This tab provides code to embed the video on a website.

or exercise gold

= Addio L Share  «ee More

Share Embed Email

flwic- 18] t (o) ulin| s8] e

https://youtu.be/bPeGftH2ftk ‘

Startat: 0:21

Email Tab

YouTubewillsendanemaillt o t he email addresses you ent €
receive the video, ask them to check their social network folder, spam folder, or add
noreply@youtube.com to their address book and filter exception list.

YouTube Marketing - Deleting a Video

Note t hat if you delete a YouTube video, the action is permanent and you cannot
ever restore the video via YouTube or recover any interaction (likes or comments).
Also note that you can only remove videos that you have personally uploaded.

THANKS FOR READING i VISIT OUR WEBSITE
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Now, as we had already warned you, if you still want to delete your video, follow
these steps.

CREATOR STUDIO

-
NS DASHBOARD

=
] VIDEO MANAGER

Playlists

To delete a YouTube Video, signinto Y  ouTube.

Go to the Video Manager from the Creator Studio.

=A =_ =

Check the boxes beside the video(s) that you want to delete.
1 Click the Actions drop -down menu and select Delete:

Note that these instructions are for the YouTubewebsite. 1t is currently not possible
to delete a video via YouTube mobile site. You.can.also delete videos via the Android
and iOS application. However the process:is different for both mobile applications.

Immediately after deleting a video, no YouTube viewers will be able to see it,
although it may still show up in search results for a brief period of time.

YouTubeMarketing - Hide a Video

If you want to hide yourwideo, but expecting it to be still there on YouTube, go for
this option. There-are three different privacy settings for any YouTube video you
upload.

Actions ¥ Add to

Privacy
& Public 3

Unlisted
Private

License
Standard license 3
Creative Commons
Delete

More actions...

View recent...

THANKS FOR READING i VISIT OUR WEBSITE
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1 Public T Anyone can view the video and it will sh

17 Private T Only viewers whom you have selected may
YouTube accounts to view the video.

7 Unlisted T Ontlhyose viewers with whom youd6ve shared

the video will not show up in search results. You can share with viewers who do not
have a YouTube account.

To change the privacy settings of a video you have already published, follow t he
steps given below 1T

1 Sign into YouTube. Go to the Video Manager from the Creator Studio.
1 Check the box beside the video(s) whose privacy you want to change.

1 Select Public, Unlisted, or Private, depending on your preference.

Sharing Unlisted and Private'V- ideos
Sharing Unlisted Videos
Foll ow the steps given below to share an

1 Click the blue link icon to the right of the videoyou want to share in the Video Manager
(just above video views).

() M o0

189 views i O

8 o

T Copy the |Iink on the right side of the
with those who you would like to view your video.

page

THANKS FOR READING i VISIT OUR WEBSITE
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VIDEO INFORMATION

Channel Keily Davis

Uploaded time June 28, 2013 7.19 AM
Duration 0:36

Raw file video2 - Wi-Fi.m4v

Views il 189

Likes w 0

Dislikes » 0

Comments m 0

Video URL https.//youtu.be/2d48i_eqodA

Sharing Private Videos

Note that you may share a private video with a maximum of 50 YouTube users.
Here is how it is done I

1 Click Edit, to the right of the video you want to'share; in the Video Manager

1 Under the privacy setting, select Share

Private v

Only you can view Share

+ Add to playlist

1 Type the email address/es of any YouTube users with whom you want to share the

private video. Your recipients will need to sign into their YouTube account to view the
video.

White Hat SEO for Videos

To understand how to optimize rankings for your YouTube video, you first need to
understand how YouTube ranks the videos. The most important aspects of your
video YouTube considers in ranking are (in

M1 Title

THANKS FOR READING i VISIT OUR WEBSITE
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Keywords in description

Tags

Audience retention (how long viewers view your video)
Views

Subscribers

Likes and dislikes

Comments

Here are some strategies to make the most of these video attributes to take your

-

videos to a higher rank 1

Title

Be specific bu t also interesting. Use relevant keywords that will"allow YouTube
crawlers to identify your video for relevant searches. But also consider how
interesting your title is.

1 Examplel T Make your video stand out (interesting
7 Example 27 How to use SEO f.or YouTube (relevant Kk
1 Example3 T How to use SEO for YouTube videos to s
interesting)
You can use up to 100 characters in your YouTube video titles, but only 50 -60
words show up i n<dsearch results. Use those cha
to change yowur title if 1tds not performing
Keywords in description
The description is another opportunity to get your video noticed by honin g in on

additional key words.that would not fit into your title.

Be specific. Be relevant. But do not overreach. In other words, only use keywords
that truly describe the content of your video. Google and YouTube crawlers are
constantly‘updated to get the best results for search engines.

Tags
Use the keywords you have m entioned in the description and any more (up to 20

that are relevant and clue YouTube in to what your video is about so they can help
viewers find you.

Audience retention

www.educatererindia.com
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This is just a fancy way to say how long viewers actually watch your video. A video
that is viewed in its entirety will outweigh another video in this category that has
viewers who lose interest after a few seconds. The best way to get great audience
retention is to have a great video, plain and simple. Be concise and make sure there
is no lag time. Appropriate editing is a must.

Views

The more people who watch your video, the higher your video will rank on YouTube.

The best way to get more views is to promote, promote, promote. Share yourvideo

on soci al medi a. Promote upcoming videos at
out next we ek for a new video that will get you knew YouTube subscribers
instantly! o).

Email your video to your social circle and especially to your list of subscribers. If
you have a blog, embed the video. You can even run ads to.promote your video on
YouTube.

Subsc ribers

The more of an authority you are on YouTube, the heavier the weight your videos
will have. In other words, the more subscribers you have, the higher YouTube will

rank your individual videos. The two best'ways to get subscribers is to produce
high qu ality, entertaining videos and to ask viewers to subscribe. You can verbally
ask them at the end of each video-or in the descriptions. A watermark on your video

asking viewers to subscribe is also a popular strategy.

Likes and Dislikes

This more passive.fo rm of interaction also factors into your ranking. Similarly to
subscribers and' comments, simply asking people to like is an effective way to
increase likes.

Comments

There are two basic strategies for increasing comments besides creating a great
video. Ask people to leave a comment, or more specifically, ask a question at the
end of your video to compel viewers to leave a comment to answer your question.

YouTube Marketing - Choosing a Video
Title

www.educatererindia.com
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Wedbve covered some basic ways t ooulubetitlekms e
this chapter, we will highlight some more ways to strategically optimize your
YouTube video titles.

Put your keywords at the front of your title

Letds take our relevant and i nt-eHow ®toptimge t i
SEO for YouT ube videos to stand out & and adjust it to put the key words at the
beginning. It becomes SEO for Videos: How to Stand Out.

Use a keyword tool

Use a good keyword tool to generate keyword ideas to incorporate in your title.
Keywords allow viewers to findyo ur vi deo based won keyword

11

5

searching within YouTube. So witeds 1 mportant

keywords as possible when assigning them to your video.

Video Title:

Consider using a number in the title

Thitcs 1 s something youdll have to consider
sense’  with your content. Titles with a numb
Stand Outdé will rank higher typically than

Additionally, YouTube sugge sts that your title get to the point fast, include your
channel/show name and episode number, and be concise.

Add Video Keywords

www.educatererindia.com
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Keywords are used in the title , in the description , andin tags. Crawlers ranking
your video cannot actually view or listen to your video, so they are depending on
the keywords in the title, description, and tags to explain what our video is about.

1 Use your most important key words (pick two or three that work well together) for your
title.

1 There are various sources that claim the benefits of both a short or long description. But
it is most important that your description gives a concise explanation of what your video
is about so that a viewer knows whether or not your video gives them what they are
looking for in the search result  s.

1 Use your most important key words in the very beginning of the description, since the
description will be abbreviated in the search results. You should definitely reuse the
keywords in the tile both in the description and in the tags.

1 The tags should be an exhaustive list of keywords (up to 20).that-are relevant to your
video content.

Optimized Video Filename

First, this cannot be done in YouTube. If you'want to change the filename of your

video, you must change it on your computer prior to uploading it to YouTube.
Second, whether o not your video contains
reach. YouTube and+-~Google crawlers do not

is a myth that apparently came about'when YouTube changed its algorithm and
user s were scrambling to:make the most with keywords. Google has stated that
this is not relevant when crawlers are scanning for keywords.

However, there is-ne harmin changing your filename. This can make it easier for
you to_ .fiind your vi dthecbhange B give yal amSE® adeartage. c

YouTube Marketing - Add Video Annotation

Annotations allow you to add to the video experience by layering text, links, and
hotspots on your video. This helps add interest, increase engagement, and adds
information to your video.
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To add video annotation, follow the steps
1 Signinto your YouTube account.
1 Gotothe Video Manager within Creator Studio

1 On the video you want to add annotation, click the down arrow to the right of the Edit
button. Select Annotations

1 Click the Add Annotation  button on.the right.

1 Click Apply Changes when you've completed your annotations.

YouTube Marketing - Promoting aVid eo

After making a video and.editing it'with necessary changes, the important part is
promoting the video. While there are many companies who you can pay to promote
your YouTube videos, there-are several ways you can self -promote at no cost.

Give your video an appropriate title and description

YouTube users find videos by typing keywords into the search bar. There may be
hundreds or even thousands of YouTube users looking for the very video you have

created and uploaded. But they will never find your video i f you dondt
explain what your video is about in the title and description.

Share your video with your own social circle

Self-promoting starts with you own social network so do not be afraid to reach out

to friends and family asking them to check o ut your video, as well as like and
comment on the video to get a higher ranking and be more likely to show up in
search results.
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Encourage interact

It sounds so simple, but by simply askingviewe guestion or asking them to like
or comment on your video will ofte i
to getting more people to find and

Work all socia |

The first step here is ha presence across several social media outlets
(Facebook, Pinterest, m, Twitter, etc.). Then you can cross promote your
social media accounts, including your YouTube channel or videos. By linking to
your videos itter, you may open a whole new world of YouTube videos to your
Twitter foh@or example.

Eour video into your website and/or blog

is.is similar to working your social media angles. If you already have an audience
on nternet , share your videos with that audience.
Email your video out in your newsletter

It is important to use opt -i n emai |l s, i f youdre not
subscribers can easily unsubscribe.

Find new viewers with YouTube Fan Finder

THANKS FOR READING i VISIT OUR WEBSITE
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This free tool is discussed next.

Collaborate and/or cross promote with another
channel

Creating a mutually beneficial relationship with another YouTube video creator
all ows you both to get access to each ot het
may be a ble to attract their fans to being viewers of your own videos.

Use AdWords for videos through Google

You can learn more about this in this Ad words description andstutorial , but
ultimately, AdWords is a way for you to pay for your video to show up when
someone searches for keywords that apply to your video using the Google search
engine.

YouTube Marketing - Fan Finder

According to YouTube, th e YouTube Fan Finder finds and‘connects your channel
to new fans, at no cost to you.

You create a small channel ad to promote your channel that is filled with clips from
your own YouTube videos. You then submit this channel ad to the Fan Finder
program. If accepted, your channel ad will be shown across different YouTube
videos.

It works'as.an ad at the beginning of other videos that YouTub e thinks is relevant
towyour intended audience. Viewers can skip after the first five seconds or continue
watching. In other words, you have five seconds to catch the attention of your
potential new YouTube viewer and/or subscriber.

To make the most of thi s program, follow the following steps.
1 Keep your video short (30 -60 seconds).

1 Make your video interesting.

THANKS FOR READING i VISIT OUR WEBSITE
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1 Include a great call to action.
T Include your channel name sO youdre easy to fi
1 Monitor your five ads to see which are performing best and use the ones that get the

best results.

1 Make sure your Fan Finder video follows all guidelines to optimize your chances of
getting approved for the program.

YouTube Marketing - Handling Comments

Once you start promoting your video, you get both appraisals and comments. As
an appraisal would cheer you up, a comment may withdraw your smile. But trolling
is quite common on social media and hence, try to take those comments in a
positive note and resp ond softly.

Managing comments on your video is important in interacting with your viewers.
Viewers may have their own insight that add value to<your video. They may have
guestions or different perspectives to consider. Managing your comments creates a
dial ogue instead of a one -way street of information.

Let us discuss some of the ways in which you“ean manage comments on your
videos.

Reply to comments

Simply click on Reply to replyto a. comment.

’ ’ Long Story Short with Megan & Wendy 2 wee
=& |love this! It looks easy - | wonder if Il be able to dupiicate . I'm definitely going to try.
= w 9

Change.the priority of comments

You can choose to allow newest comments to be at the top of the page (directly
beneath the video) or top comments shown first. Top comments are those from the
video creator and those that have been voted up by other viewers.

Remove, report, or hide comments

To manage a comment, click the arrow in the upper right corner of the comment
and choose to either remove the comment, report spam or abuse, or hide from
channel. The hide from channel option will block the YouTube user from posting
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comment on any video on  your channel. This is not permanent and which you can
reverse in the future, if you choose to do so.

Turn off discussion

In some situations, you may choose to turn off comments on your channel. To do
this 1

1 Signinto your YouTube account.

1 Select My Channe | in the upper left corner.

1 Click Settings under your channel banner.

1 Turn the Show Discussion tab OFF to stop all comments or you can also change
comments so that they wonot be.displayed until

Manage Negative Comments

At some point, all popular  YouTube channels face.a negative comment. There are
three ways to deal withsthi's T

1 Remove, report, or hide comments (please see description above)
1 Ignore the comment
T Reply
Best practices typically favor replying ‘over other strategies, except in extreme

situations (like threats or divulging: personal information). Here are some best
practices in replying to a negative.comment.

Take time to respond

Your initial reaction may be oWhat a jerk! How dare you sg
constructive. “Take..some time to construct a well -thought out reply that is
communicated with dignity both for yourself and the commenter.
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Give them the benefit of the doubt

Comments on social media channels come with no context, no facial cues, and no

tone. Dondét assume.~t hat they meant their c¢(
havenoidea t hat t heir ‘comment i s considered 0neog
Donot ar gue

|l tdéds typically..itn your best interest, even

engage in an argument: Your reply is visible to everyone else who looks at the
comments on your video. Thi - nk about the reputation you are trying to create and
how your reply will-leok'to other people who want to comment on your video.

Separate constructive criticism from negativity

There are some YouTube users who thrive on negativity and there are others who

genuinely want to contribute to the c-toreyeer s
wi.t h “you. Make sure you arenot l umpi ng th
Respond to viewers offering constructive criticism with grace and appreciation that
theyareadding to the discussion. Wel come diver
written respectfully.

Dondot feed the troll s

There are people on the Internet that seek pleasure in being argumentative.
Engaging with them can be exhausting and is never productive. If you thi nk you

THANKS FOR READING i VISIT OUR WEBSITE
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may be dealing with an Internet troll
disengage (i.e. ignore them).

YouTube Marketing - Monetize Your Video

When your YouTube videos begin attracting a large audience, you can turn those
clips into an extra so urce of revenue by enabling monetization on your account.

, tread carefully and

Monetization is a simple process that starts once you to agree to YouTube's terms
and conditions for advertising. Following this, you can allow ads to run with your
videos, and YouTube will share of  portion of the ad revenue with you.

Here are the steps that you can follow to

1 Signin to your YouTube account, and then click your name in the sidebar t 0 open your
YouTube profile page.

1 Click the "Video Manager" link, click "Channel Settings" and then click "Monetization"
to open the Monetization page. This page contains information on the types of videos
that are eligible for ads. Generally, you can allow ads only on videos you create yo urself,

and you must have written permission to use any copyrighted material in the video.

1 Click the "Enable My Account" button at the top of the page, and then check the boxes
indicating agreement with YouTube's terms and conditions.
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